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IATA/Tourism Economics Air Passenger Forecast, March 2022
Passenger Numbers, Share of 2019
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IATA

“People want to travel. And when travel restrictions are lifted, they return to the
skies.

“The biggest and most immediate drivers of passenger numbers are the
restrictions that governments place on traveil. ........... the progressive removal of
restrictions is giving a much-needed boost to the prospects for travel,” Willie
Walsh, IATA’s Director General.

Africa: Africa’s passenger traffic prospects are somewhat weaker in the near-
term, due to slow progress in vaccinating the population, and the impact of the
crisis on developing economies. Passenger numbers to/from/within Africa will
recover more gradually than in other regions, reaching 76% of 2019 levels in
2022, surpassing pre-crisis levels only in 2025 (101%). IATA




W (Rooms) Revenue Per Available Room (RevPAR)
A Quick Tutorial!

Very simply, revenue per available

room is the gold standard performance
metric used by hotel industry

HOW to CaICUIate ReVPAR stakeholders to measure the health of

a property, set of hotels, market, state,

country, world region, etc.

RevPAR is a comprehensive snapshot
of how well you are attracting guests
and the effectiveness of your pricing

Occupancy
Podimiasinin s \ RevPAR

Revenue per Available Room

ADR = Rooms Revenus / Total Rooms Availabl strategy—think of it as an instant

Average Dally Rate “health check” on your room business.
Revenue = Rooers Revenue / Rooens Soid

Rooms Revenue

STR
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African Hotel Markets, FY2021

RevPAR Recovery to 2019 Levels (FY2019=100)
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Source: STR and W Hospitality Group
Mote: Lagos and Abuja are local currency, all others are USD
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(lobal Hotel Markets, FY2021

RevPAR Recovery to 2019 Levels (FY2019=100)
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Source: STR
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Lagos Hotels
Annual RevPAR (NGN)
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Hotel'Chain'Development-Pipelines-in-Africa-20229
Regional'Summaryc

= 20210 20220 B
ke Hotelso Roomso Hotelso] Roomsg  Roomsa
North-Africac 1342 | 31,5471 1662 | 35,2800  +12%©
Sub-Saharan-Africac| 2892 | 47,8550 2812 | 45,011 -6%0
TOTAL=® 423a | 79,402a| 447a | 80,291c +1%n0
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Hotels Rooms Upf]?; ; :S%uloms)

1 Egypt 835 21,281 10%
2 Morocco 50 7,209 18%
3 Nigeria 33 5,619 -38%
4 Ethiopia 29 5,206 -12%
S Cape Verde 17 4,639 -13%
6 Algeria 15 3,202 -6%
7 Kenya 24 3,155 -28%
8 South Africa 21 3,133 -7%
9 Tunisia 14 2,918 25%
10 Senegal 13 2,693 -20%

TOTAL 301 39,055 -5%
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Hotel Chain Development Pipelines in Africa 2022
2015-2020 Scheduled vs. Actual Hotel Openings

Scheduled Actual Actualisation

2017 95 51 54%

2018 115 46 39%

2019 o1 68 75%

2020 91 25 28%

2021 105 29 28%
TOTAL 497 219 44%

Scheduled Hotels Rooms
2022 99 13,767 27
2023 101 15,556 22
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Up/Down
Hotels Rooms (Rooms)
’22 vs. ‘21
1 | Accor 107 20,857 8.4%
2 | Marriott International 103 20,248 8.1%
3 | Hilton 55 10,505 1.5%
4 | Radisson Hotel Group 35 6,248 -3.3%
S | IHG 17 3,136 10.8%
6 | Barcelo Hotel Group 8 2,488 0.0%
7 | Hyatt Hotels & Resorts 12 1,995 -9.4%
8 | Melia Hotels & Resorts 5 1,743 -10.8%
9 | Louvre Hotels Group 11 1,273 -4.2%
10 | Minor Hotels 6 1,203 -




